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ADVERTISERS URGED TO DROP SOUND ON TV ADS IN SUPPORT OF DEAF AWARNESS 

This September the National Foundation for the Deaf (NFD) is hoping television viewers around the country will experience temporary loss of sound during ad breaks.

Any intermittent sound will be the result of its ‘Sounds of Silence’ campaign run in partnership with TVNZ and supported by participating advertisers as part of ‘Deaf Awareness Week’ (24 – 30 September).

Participating advertisers will have 12 seconds of sound removed on selected advertisements throughout the week enabling viewers to momentarily experience the daily plight faced by more than one in ten New Zealanders with hearing loss.  
TVNZ Captioning facilitates the provision of captions to replace audio apologising for the loss of sound and reminding viewers that for many New Zealanders it is permanent.
National Foundation for the Deaf executive manager Marianne Schumacher says the on-air campaign enables the public to recognise the seriousness of hearing loss and urges the advertising industry to get behind it.
“Hearing loss is New Zealand’s fastest growing, most preventable serious disability.  Because it is an invisible disability, it often goes unnoticed, yet the social isolation experienced by many who struggle to hear can be debilitating.  
“This campaign enables viewers, for just 12 seconds of their day, to stop and consider the implications of hearing loss, and give some thought to the daily plight of so many for which loss of sound is permanent.

“We thank TVNZ and the advertising industry for their ongoing support and urge advertisers to lend their support again for Deaf Awareness Week 2007.”

Advertisers wanting to support this campaign in 2007 should liaise with their advertising agency partners who will advise TVNZ sales representatives accordingly.
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